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Home fashions industry players star
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Surya Incs vintage-inspired Marrakech collection spotlights bordered patterns that were hand-knotted on a soft, neutral base of woaol.

This summer, members of the hame furnishings industry can finally
take o breok from their computer screens
h of the Cavid-1

Spurred e expanding r

of this season’s markets are moking o masks-o

es) comeback this summer g suppliers, man-
ufocturers, retailers and designers an opportunity to do business
in person again,

“We've had o lot of Zoom meetings with our customers, but

wpares fo bein em, face to foce, at the mar-

kets,” snid Lee Harounain, president of Harouniaon Rugs Interna-

People whao have received their voecines by now are ready

and

ager to come back to the markets this summer to see what's
rew. And we're eoger te see them there.”

First came High Paint and the Dallas Total Home & Gift markets
in June. This month, the Atlonta Maorket is scheduled July 13-19; and
then NY NOW Now lowed by Las We
gas Market August 22-26

ts comeback August 811, f

nly market requiring all in-person attendees to wear face

6

masks is NY Now. The bi-annual show is reapening this summer

after closing during the pandemic and announced it will be the first

s established l:y the Mew York State D(:[.. riment of

or off-site oftendees not able or re

1o porticipote in
persan, NY NOW will also host its overlapping “Digital Market”
Aug. 5-13tor 24 hour I

The June High Point Marke

nine-day period

lowed t

s trojectory

markets International Market Centers (IMC) has presented in
Las Vegas since June 2020, CEO Bob Maricich told

HTT. (IMCis a center of commerce far the wholesale furniture, gift,

Atlanta a

home decor and apparel industries, and owns and operates more
than 20 million square feet of whaolesale showroom space in High
Paint, Las Vegas and Atlanta.)

“Market

y market, buyers and sellers are getting more com

beck together ond using digitel teols not enly 10

plan efficient use of their time at-market, but also as a complement
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to physical markets” he went on. “These days, every market is o

learn

g opportunity for us.”
V

offer the comfortable

ntinued

ying and selling opportunity that cur cus-

tamers n in line with the most up-to-date hec

y rec-

ommendations. Post-High Paint, and with new direction in ploce,

our task force is again reviewing our “Together Safely’ protocals to
inform our summer maorket operations

For its July and August ma IMC is resuming live education,

networking ond industry celebrations, which Maricich described

s "hallmarks of the market experience in both Atlanta and Las

Vegos

"Expectations are high for the summer markets in Atlonta and
2]

Las Vegas as we prepare to serve home décer, gift and furniture

retailers from coast 1o coost,” Maricich said. "As buyers plan for the

fourth quarter, new product, availability of inve

ry and vendar

discovery are top priorities for re rs and designers olike. Buyers

sing to best prepare for

are diversifying and expanding their purcha
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what is expected to be o strong holidoy season across our mar-
kets' verticals. Atlanta Market and Las ‘u"egos Market are pDised to
meet those demands with new ond expanded resources os well as
expansion of our temporary trade show offerings.”

Oriental Weavers of America showed ot the June High Paint
Market, where it saw an uptick in buyer traffic, although still well
off from pre-Covid levels, noted president Jonathan Witt. He ex-
pects that trend to impreve quickly.

“We are very hopeful that Las Vegos Market will be o really
strong show,” he said, “They are lifting some of the restrictions ot
the shows, which should help a lot becouse it was really daunting
before with the temperature checks, and the filling out of forms,
following capacity limits and net being able to serve food in the
showrooms 1o customers. Now that some of these restrictions ore
loasening, mare people are encouraged to come to market.”

Capel Rugs was "thrilled” with the boost in visitors 1o its High
Paint showroom at last month's market.

“And it makes me more excited for Los Vegos Market,” soid
Comeron Capel, president of sales and marketing.

She continued: “Obviously, it is o very difficult issue for many
people, especially those who are ill or elderly. But I'm of the ilk that,
because we've lost so much not just educationally but socially and
emetionally on so many levels - and not just kids but adults, teo
— that we need to get bock out there and try to bring back seme
sense of normaley”

As of June |, masks became optional on the job for all vaccinat-
ed employees of Copel Rugs, “ond they are no longer required 1o
socially distance from each other,” she said.

Business for Dynamic Rugs remained relatively strong through-
out the pandemic, but supply chain challenges have tempered op-
portunities for higher growth.

Whereas April market attendance "was very low, nothing to get
excited obeuwt,” soid Dynamic Rugs president Motthew Rouhe-
nian M Augus‘ E.DE \‘IICgU 5 MDI’kE" hDIdS maore pI'OITHSE

“Mare of our retail partners are willing to come in August be-
cause they feel safer, more secure” he went on. "August should feel
more like o normal morket,”

For this expanded audience, Dynamic Rugs will be showeasing
several new designs in trending blues, coppers and grays, inter-
preted on the company's signature offering of offerdable fashion
area rugs - both machine-made and hand-tufted varieties from
Belgium, Turkey and India.

Mourison’s new erea rug intreductions this season include the
lounches of: the Calvin Klein Linear collection of intricate cut-and-
looped textures in neutral fones and bright accents; the kathy Ire-
lond Home Americon Maner collection of Persion floral designs
and abstract patterns; and the Michael Amini Star collection fea-

turing abstract designs inspired by natural landscapes and made

Safety protocols vary by market this summer.

Atlanta Market (July 13-19) + Las Vegas Market (August 22-
26), both d by International Market Centers (IMC)

- To minimize queueing ot registration all buyer and de-
signer attendees are strongly encouraged to pre-register online.

+ Masks are strongly recommended while visiting our campus-
es; however, masks are ne longer required for voccinoted attendees.
Unvaccinated attendees should still wear masks.

Showrooms and local businesses may still reguire masks re-
gardless of vaceination stetus, so please bring your mask with you.

+ When worn, masks must cover the nose and mouth of the
wearer and may be of the reusable, fabric variety or three-ply dis-
posable masks.
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of wool blended with silk-like Luxcelle.

“Demand is high for new product,” said Giovanni Marra, direc-
tor of marketing and digital strategy, "Customers are shopping
every day, and retailers are hungry for products fo sell to them.”

Jaipur Living is also answering the call in earnest with almest
200 new pdeucts spanning five new hand-knotted and handweo-
ven lines, four new indoor-outdoor lines - including new Mikki Chu,
and 45 new aceessories - ineluding eight new pillows.

Among the highlights is @ new program in partrership with
textiles designer Kevin O'Brien. [t comes in two collections: the
hand-knotted Human/Nature, and the polyester-and-viscose ma-
chine-made Land Sea Sky.

Clossic Home hos participated in several major markets held
during the pondemic, "and they were pretty successful for us, We
certainly didn’t see 100% of our customers, but those who came
were very engaged and looking to add newness to their assort-
ments,” said Linda Minjares, vice president of textiles and rugs.
“"And we're providing thot for them.”

The compary is coming threugh by doubling its area rug line
to 120 from 60 indoor styles for the indoors, ond to 50 from 20
outdeor styles - encompassing hand-woven, hand-loomed and
hand-tufted constructions.

“We are focused on natural fiber rugs because that is where we
see the real growt h," she said. "Rugs are exploding in this category
and we're making o name fer surselves with our unique designs
and colors and our innovation.”

Domestic manufacturing hos enabled Mohawk Home and
Central Griental to bypass some of the supply chain woes suffered
by their importer counterparts,

“We are very fortunate that we control our destiny with our huge
manufacturing bose here in the USA" soid Bart Hill, senior vice
president. “It gives us an advantage over our competitors.”

That means Mohawk Home and its upstairs Karastan division
are able to come to the markets this season with “p|cnt5.I of new
products,” as well os deeper inventory levels to sustain current pro-
grams at retail, Hill explained.

“There isn't a lot of change expected af retail this year going
farward because mast stores are focused on getting back in stock
for current programs,” he went on, “But we are prepared with new
technologies and new products for 2022 when a real transforma-
tion is expected ot retail”

Mateo Home is encouraged about business for the belance of
this year and in 2022, based on retailers' long shopping lists.

"We sow big customers at High Peint Market, and they were
writing orders,” said Mark Ferullo, executive vice president.

A domestic monufocturer of woven ond tufted orea rugs, Nat-
<o Home is coming to the markets with “a more selective and fo-

cused” assortment of new offerings.

NY NOW, organized by Emerald X, LLC

- All attendees, exhibitars, s and partners will be re-
quired to wear a face mask, Acceptable masks include: o two-layer
cloth mask, FDA-cleared surgical mask, and a face shield worn with
on acceptable mask.

+ All exhibitors and attendees will be encouraged to register on-
line with minimal onsite registration activity.

- Everyone entering the event will have their temperature
screened.

+ A moximum fotal occupancy for the event will be coleulated
based on latest Mew York State requirements.
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Ferullo explained: “Replenishing best sellers is key right now,
and introducing something new and unique for retailers’ selling
floars is what will set you apart in this ervironment. So that is what
we're doing.”

Loloi Rugs is taking a similar approach to the markets, “trying
as much as possib!u to show produtis we have in stack so that
customers can come into our showreoms, shop and get what they
need new,” said Austin Craley, viee president of sales. "Retail is hat
right now, and retailers need products right away.”

Aside from filling reorders, Lolei Rugs is alse introducing “more
new preducts than any cempany, because we believe retailers alse
want freshness, they want 1o add something new and exciting to
their mix. We've got lots of new colors and designs available, in
stock, for them now.”

The Sunbrella collection continues to grow at retail, prompt-
ing supplier Harounien International Rugs to keep adding new
constructions and styles to the assortment. This includes new
hand-weven, hand-loomed and flat-woven vorieties from Nepal
and India plus machine-made perfarmance rugs from Turkey.

“For our Sunbrella line, we've secured new products for private
lobeling,” added Lee Harounain, “Private label represents one of
our mest important segments.”

Crne of the few benefits gornered frem the pendemic is that it
taught same custamers the impertance of patience,

"Peaple have developed an appreciation and understanding
and willingness to wait for o product to be made and deliveredina
lenger-than-usual ameount of fime,” said Erika Kurtz, chief operat-
ing afficer of New Moon.

The company, which specializes in hondmade Tibeten orea
rugs, has managed to avoid seme of the preduction and shipping
delays suffered by others in the home tashions industey, in particu-
lar fine furniture companies, Kurtz noted.

"But thot experience gove our clients o taste of what it feels like
to have to wait for something of quality,” she continued. "We are
used to having things availoble to us on the spot. The pondemic
changed that, and the hope is that customers realize it's not that
hig of a deal 1o wait a little longer for something worthwhile.”

Capel

The Birchwood collection by Capel Rugs
encompasses five patterns, including this
one fitled Palm, that are machine-woven in
Belgium of olefin.
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Alicia Adams

The reversible Sydney pom-pom
throw blanket from Alicia Adams
is available in a wide variety of
colors and is made from alpaca
WoOol

Bloomingyville
Bloomingville's throw made from recycled cotton is
printed with a classic blue and white floral pattern.
Details include a trendy fringe along the edges.

Kevin O'Brien Studio

Kevin O'Brien Studio's hand-stitched coverlet features a relaxed pebbled
texture and can be used alone or as a solid, stylish base with the
company’s other products.

Dea Luxury Linens

Dea Luxury Linens'
Andromeda jocquard

with Ibla embroidery is
completely made by Italian
artisans in Tuscany, from
fabric fo sewing.

Avasa Home

Avasa Home's 100% cotton jersey Arianna
duvet is available in white, cream, silver
and blue. The Archer pillow show here
features a hand-cut, fan-shaped appliqué.
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Amity Home

Amity Home's Murdock & Brisbane
collection combines textures of
cottan sateen, fine linen, eye lash
edges and more. The top of bed
pieces are paired here with the
Tahoma and Sloan pillows to bring
out the laurel and ochre accents in
the water color design.

r L Resor O b

Creative Threads
Creative Threads'
Exquisite lvory inner-
lined drapes are
availoble inrod
pocket as well as
header & back tab
constructions. Drapes
can also be custom
ordered as pleats or
with blackout lining.

Jaipur Living

Jaipur Living is launching a new program with textiles designer
Kewvin O'Brien. It comprises two collections: the hand-knotted
Human Nature, seen here, and the machine-woven Land Sea Sky.

Y

Black Line Crazy

Black Line Crazy area rugs are adapted from original abstract
paintings by Mary van de Wiel and hand wowven using 100%
wool ethically sourced from the State of Guanajuato in Mexico.

30 JULY/AUGUST 2021/ HOMETEXTILESTODAY.COM
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Kas Rugs

The Calla outdoor
collection by Kas Rugs
features bright colors
and versatile patterns on
an easy-care, all-weather
construction of 100% UV-

Willow Street Designs by dei

The Happy Camper dish cloth set from Willow Street
Designs by dei features a whimsical airstream camper
in repeat.

Momeni
Allegro is inspired by
Moroccan berber rugs
reimagined in current color
combinations and global
patterns. The collection is
geared fo the youth market
but is equally appealing fo
color-conscious shoppers of
all ages.

Matco Home

The Beveren collection by
Natco Home is machine-
woven and digitally printed in
a faux rabbit fur finish far ultra
softness.

Nourison

Nourison is launching a new collection with designer
Michael Amini. Star features abstract designs inspired
by natural landscapes that are machine-woven an a
blend of wool, lurex and silk-like Luxcelle,

a1
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Loloi
Loloi Rugs is debuting its Chris Loves Julic

Jules, Alice and Rosemarie - the latter seen here. It is power-lcomed in Egypt

of polypropylene and polyester pile, and
designs but updated with bold colors.

Creative Co-Op
Creative Co-Op's Rustic Country cofton
tea towels come in a set of three that
feature neutral hues in striped and
checkered patterns.

32
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Karastan

Consciously crafted with the company's own eco-friendly
“EverStrand” fiber made from recycled post-consumer
plastic water bottles, Karastan's Estate collection is woven
domestically.

collection, which spans three rug styles:

draws inspiration from antigue rug

Pendleton Woolen Mills

Pendleton Waoaolen Mills is showcasing
Yakima camp blankets made in the
U.S. of virgin cool/cotton blend and
rmodeled after the blankets early
shepherds used outdoors in the
Pacific Northwest.

Kalaty Rugs

Kalaty Rugs is expanding its licensed line with designer Josie
Natori, this time with the power-loom N Natori collection. It
is divvied info three design groups: 24-SEVEN (seen here),
Serengeti and Bliss.
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Peking Handicraft

The Topiary in Chinciserie Vases design
from Peking Handicraft is featured in
100% wool hook accent rugs and
throw pillows.

Kaleen adds
conternporary chic toits
outdoor rug assortment

this season with the
addition of the graphic
Goudal collection of edgy
patterns in assertive colors.
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Dynamic Rugs _ ) . Or.len‘ral Weave rs
The new Merit collection by Dynamic Rugs is machine-made The Branson collection by Qs iental Weavers is .power-loo.med in the USA Qf tri-
of 100% polyester. colored and textured polypropylene yarn. The rugs feature a range of designs,

from traditional Persian o soft modern, in updated-yet-classic colors.
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